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Whether you’re leading a brand, managing a team, or
building your reputation, this is about more than
aesthetics. This is about power, purpose, + positioning.
Because power isn’t just in the picture but in how that
picture speaks.

Let’s turn “pretty” into powerful.

Best,

Eboni Thomas, MBA
River + Compass
Owner | Brand Marketing Coach
www.riverandcompass.com
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5 Biggest
Visual
 Mistakes
 Holding Back
Strong Brands
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Inconsistent Visual Identity

Using different colors, fonts, or photo styles across platforms
confuses your audience.

When your brand uses different logos, colors, photo styles, or
fonts across platforms, it confuses your audience.
Inconsistency weakens recognition, trust, + professionalism.
Instead of coming off as creative, it looks scattered or
unfinished + people can’t confidently identify who you are or
what you stand for. A strong brand should look + feel
cohesive everywhere it shows up whether online, on paper, or
in person.
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DIY Design

There’s no shame in starting with DIY — but design that lacks
intention can come across as amateur. Misaligned colors,
unreadable fonts, + crowded layouts distract from your
message and make it hard for people to take your brand
seriously. Even if your offer is solid, poor design sends the
wrong signal. Good design doesn’t have to be fancy, just
thoughtful, clean, + aligned with your brand’s identity +
purpose.
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Trendy over Timeless

You’re following every aesthetic trend but nothing feels
consistent. Your brand may look good right now, but will it
still make sense six months from now? Timeless branding
builds recognition + trust. Trendy visuals fade fast.
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General Stock Imagery

If it doesn’t reflect your actual vibe, values, or audience, it’s
just noise. Your visuals look polished… but they don’t feel
personal. If your audience can’t tell what makes you or your
brand different, you’ll blend in with everyone else. Real
connection comes from custom, intentional imagery, not
placeholders.
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Overdesigned.Understrategized.

Pretty isn’t enough. Your visuals should speak before you do.
If they don’t align with your voice, values, or goals, they’re just
decor. Your content is visually packed (colors, fonts, graphics)
but there’s no clear message or direction. It’s cute, but
confusing. Design should elevate your strategy, not distract
from it.
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Brand
 Aesthetic

Self-
Assessment
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What 3 words describe the look + feel of your current
brand?
—
—
—
Are those words still aligned with your current identity +
direction?

What colors do you use most across your brand? 

Do they still feel like you?

Does your current brand palette evoke the emotion or
energy you want to convey?

When someone visits your social media or website, what
impression do they get?
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Do your visuals (photos, graphics, logo) feel outdated or
disconnected from who you are today?

What do your current headshots or brand photos say about
you?

Does your personal style (clothes, accessories, makeup,
grooming) align with your brand aesthetic?

Are your design templates:
consistent  or
all over the place?

Do you use the same fonts regularly?

Do they look modern, professional, creative, etc.?
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Is your logo:
still relevant
in need a refresh to reflect your growth

How consistent are your photos across platforms (LinkedIn,
IG, website)?

Do your photos reflect your current energy, industry, or
elevation?

Is your brand giving DIY vibes or polished presence?

Would your visuals still attract your ideal audience  or have
they outgrown the look?
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Trendy to
 Timeless
 Checklist
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Messaging That Matches the Look

☐ My bio and brand story feel current + aligned with where
I’m headed.
☐ My captions, calls-to-action, + email tone all sound like me.
☐ I’ve updated my elevator pitch or intro to match my
evolved brand goals.

Strategic User Experience (UX)

☐ My website + booking experience are smooth, intuitive, +
mobile-friendly.
☐ I use visual cues (buttons, layout, flow) to guide people
toward action.
☐ My visuals help answer questions and reduce confusion —
not just look good.
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Retention-Focused Content

☐ I show my face or voice regularly so people feel connected
to the brand.
☐ I create recurring content (like tips, check-ins, behind-the-
scenes) that builds familiarity.
☐ I highlight clients/customers with branded testimonials,
tags, or features.

Loyalty-Driven Design Touches

☐ I have thoughtful design elements for onboarding or client
delivery (thank-you cards, digital guides, packaging).
☐ I use personalized visuals or design for repeat buyers,
referrals, or high-value clients.
☐ I’ve created a system for showcasing referrals, user-
generated content, or reviews.
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Reputation-Strengthening Details

☐ My email signature, business card, + branded documents
are cohesive and intentional.
☐ I regularly update my photos and visuals to reflect how I
currently show up.
☐ I’ve asked for (and implemented) feedback on both brand
visuals + overall brand feel.

Visual Identity Alignment

☐ My fonts, colors, + logo reflect my current brand
personality and tone.
☐ My visuals are consistent across platforms (social, website,
print, email).
☐ I use brand imagery that speaks to how I want people to
feel, not just what I sell.
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If you’ve made it this far, that means you’re ready to elevate. Let’s go
beyond pretty + build a brand that’s confident, consistent, + fully
aligned with where you’re going next.

Book your Clarity Quest to move toward a brand that not only stands
out… but stands in its purpose.

Best,

Eboni Thomas, MBA
River + Compass
Owner | Brand Marketing Coach
www.riverandcompass.com

Thank you!
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